
Marketing Your Levitt Music Series



I. Getting Started



• WHO is your audience,
• WHERE are they, 
• WHICH media do they consume,
• WHAT do you want them to know,  feel, and/or 

do?

The What:

• Head (Knowledge/Awareness)
• Heart (Feelings/Attitude)
• Hands (Doing/Behavior)

Strategy



Adding Levitt
Music Series 
information 

to your 
nonprofit’s

existing 
website

Options

Creating events 
for each Levitt 

concert 
within your 
nonprofit’s 

Facebook page

Creating 
social media 

profiles 
specifically for 

your Levitt
Music Series

Developing 
a website 

specific to your 
Levitt Music 

Series using a 
website builder like 
Squarespace, Wix 

or Weebly 

OR OROR

Your Online Presence



Key Components

Series
overview

Artist
Roster

including 
bios

Site name 
& address

Directions, 
transit options 
& parking info

ADA
accessibility info

Site/venue
rules

Series 
contact 

info

Your Online Presence



Music Series 
Press Release



Eblast Strategy and 
Templates



Social Media

• Organic
• Paid

Other Advertising

• Digital
• Print
• Out-of-Home
• Radio/TV

REMEMBER In-Kind & Media Trades!

Other Ways to 
Get the Word Out



• Create a sense of 
place

• Great form of 
advertising

• Attendees will take 
photos

• Be creative & 
unique within your 
community

Signage





II. Share-out: What’s Worked 
for Your 

Music Series?



III. Levitt-Provided 
Resources



Customized Graphics



Film/Photo Release Signs



Online Resources



Series/grantee
overview

Public 
site 

image

• Levitt.org/[AMP/BLOC/VIBE]-city-state
• Levitt series URL
• Photo gallery from 2024
• Levitt site and contact info 

Your Page on Levitt’s Site





National Promotion



Upcoming: Story Submission Form



• Celebrates free Levitt concerts 
• Reflects core values
• Emphasizes larger cause
• Connect Levitt audiences across 
America

•Your promotion of this campaign 
is key!

#MusicMoves



#MusicMoves



#MusicMoves



• Fun swag
• Capture data
• Can include Sponsor info/products

Levitt Tote Bag



IV. Required Marketing 
Deliverables 



• Series Name
• Levitt Foundation logo
• Print and Online Recognition
• Social Media Recognition
• Stage Recognition
• Levitt Music Series Curated Photos
•Photo/Film Release Signage

Required Components



• Levitt AMP/BLOC/VIBE [City/Neighborhood] Music Series
• Presenting sponsor or preexisting series

• Maximum one presenting sponsor, org or previous series name 
associated

• Target presents Levitt AMP…
• Levitt BLOC … presented by First Union Bank
• Levitt VIBE name larger 

Name of Series



• Levitt AMP Foundation
• V.I.B.E.
• BLOC Levitt
• Levitt Foundation Series
• The Mortimer and & Mimi Levitt Foundation
• Levitt Foundation (the Levitt Foundation is ok too)

OOPS!



Levitt Foundation Logo



Print and Online



• Required text and 
images in Toolkit 

• 3 Facebook
• 3 Instagram
• Schedule
• Be sure to tag us!

Social Media Recognition



Stage Recognition



• Venue
• Audience
• Artists
• Sponsors
• Community 
partners

• Overall 
experience

50-100 Curated Photos



Film/Photo Release Signs



Questions (and Ideas)? 


